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The Value of Farmers’ Markets to New York’s Communities 
 

“A good market is not only an economic engine,  
it’s also a social gathering place which builds the community.” 

Benjamin Fried, 2002, Project for Public Spaces 
 
We define a farmers’ market as a public 
gathering used by two or more producers for 
the direct sale of farm and food products 
from agricultural producers to consumers. 
Typically, farmers’ markets are a weekly 
community event involving several farmers, 
offering a diversity of fruits and vegetables, 
as well as other farm products including, 
cheeses, meats, fresh cut flowers, annual and 
perennial bedding plants, maple products, 
honey, baked goods and value added foods. 
These farmers’ markets are being hosted in 
communities in all 62 counties of New York 
State, from the remote communities of the 
Adirondack Mountains to the most 
populated neighborhoods of New York City. 
Markets are being sponsored and managed 
in a variety of models, including farmer-
driven cooperatives, municipally owned and 
operated, projects of Chambers of 
Commerce or other local community 
organizations or a loosely organized group 
of farmers with a volunteer manager. 
 
The popularity of markets is on the rise. In 
2000, there were 235 farmers’ markets in 
New York State. By 2006, that number 
increased to 350, representing a 49% 
increase. This rapid rise in markets is 
coming from both the private and public 
sectors, clamoring to include a farmers’ 
market in their community. The reasons are 
unique to each community, but they attribute 
the interest in a market to the economic, 
social, and agricultural benefits that a 
farmers’ market brings to the communities 
that host them. 
 
Economic Impacts of Farmers’ 
Markets 
There is a significant economic benefit to a 
community that comes with hosting a 

farmers’ market. Farmers’ markets have a 
consumer appeal that brings in large 
numbers of shoppers each market day. 
While these crowds come predominantly to 
the area to shop and experience the farmers 
market, they also spill out into the 
surrounding community. In a Project for 
Public Spaces study, 60% of customers 
surveyed said they had or would visit other 
stores in the market area, and 60% of those 
customers said they only visit those stores 
on market day. This holds up in studies done 
in individual markets across New York 
State. For example, the Downtown Syracuse 
Farmers’ Market is a destination for many 
customers to purchase fresh fruits and 
vegetables. But in addition to spending $10 
in the market, they also reported spending an 
additional $9 at local businesses in 
conjunction with their trip to the farmers’ 
market. This was also true at the Warwick 
Valley Farmers’ Market. Although this 
market is only open on Sundays, when some 
local businesses choose to close for the day, 
market shoppers reported spending an 
additional $17 at local businesses while they 
were in town shopping at the farmers’ 
market. Anecdotally, we have reports from 
shop owners in many communities across 
the state that report increased traffic and 
sales on market days. Some stores, such as 
Kmart in Batavia, prefer to host the farmers’ 
market in their parking lot in order to 
maximize the spillover effect from the 
farmers’ market. Shopkeepers in Cortland 
enthusiastically share their sidewalk space 
and give up front-door parking spaces to 
have the farmers’ market, along with the 
crowds they attract, in front of their shops. 
This synergistic spillover is the reason malls 
across the state sponsor markets, many times 
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at their own expense, in adjacent parking 
areas. 
 
While shops and restaurants surrounding a 
farmers’ market report increased traffic and 
sales on market days, farmers’ markets have 
also been responsible for incubating and 
creating opportunities for new small 
businesses. The Central New York Regional 
Market is home to Dog Daze Bakery, a shop 
carrying high-end dog food, pet 
paraphernalia, and homemade dog treats. 
But Dog Daze started as a stand in the 
farmers market selling homemade dog 
treats. The business gained exposure and 
grew through participation in the market and 
was able to expand into a full time business, 
with an 800 square foot store in the Regional 
Market Commons in Syracuse. The business 
expanded its product line, but remains close 
to the market to continue to draw from the 
customer base the market generates. The 
Rochester Public Market has a history of 
incubating 
and spinning 
off new  
businesses  
into its  
community  
as well.  
Richport  
Bakery, a  
Hispanic  
bakery, got  
its start in an approved home kitchen, selling 
at the Rochester Public Market. The bakery 
is now opening a second location in a new 
upscale downtown urban housing project. 
 
In Oswego, NY, the Chamber of Commerce 
reports ten new small businesses have 
opened in the downtown section to take 
advantage of the customer draw of the 
downtown farmers market. A florist shop 
has closed its shop at the far end of Oswego 
and has relocated downtown to be near the 

market and draw from the customer traffic 
the market generates. These businesses all 
recognize the economic power the market 
brings to the downtown district. In fact, a 
book store adjacent to the Oswego Farmers’ 
Market holds special events on market days 
to be sure market crowds are attracted to its 
store. They often tie in their store window 
displays and promotional events to the 
special events being held at the market; i.e. 
books on Ireland and Irish cookbooks during 
“Taste of Ireland Days” at the market. 
 
In 1996, the City of Rochester, in 
recognizing the draw of the Rochester 
Public Market and the appeal of the fresh 
food offerings of a farmers’ market, sought 
opportunities to redevelop underutilized and 
vacant sites adjacent to the Rochester Public 
Market. The space was to be used for new 
food wholesale and specialty retail, 
distribution and commission house 
businesses, as well as creative spaces such 

as galleries, 
artisan 
workspaces and 
loft apartments. 
By 2005, 7 
formerly vacant 
buildings 
totaling over 
125,000 square 
feet have been 
redeveloped by 

 private individuals into retail/wholesale 
space adjacent to the Rochester Public 
Market. A near $3 million renovation of a 
60,000 square foot warehouse into a 
combination of indoor market space with 
second floor residential artist’s loft space is 
near completion. All within a stone’s throw 
of the Rochester Public Market and all 
undertaken with the expectation of utilizing 
the customer traffic generated by the 
Rochester Public Market. 
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With the colorful array of product, the 
gathering of community members and the 
mixture of local sellers in a marketplace, 
farmers’ markets are a snapshot of local 
culture. This makes farmers’ markets a draw 
for tourism, bringing people into a 
community from outside the area. Tourists 
bring dollars into the local economy, which 
is spent at the farmers’ market, at local 
shops and restaurants, hotels and bed and 
breakfasts, gas stations and other tourism 
destinations. The Windmill Market in Penn 
Yan is a successful tourist destination. They 
draw thousands of visitors to the market 
each week, swelling the population of the 
small Finger Lakes community. As a result, 
many new businesses have sprung up to 
accommodate the people drawn into the 
region by the market. A new hotel opened 
just down the road, new restaurants have 
opened and a local farm opened a farm 
market with a café and agri-tourism 
activities to take advantage of the tourism 
drawn to the area by the Windmill Market. 
Other established businesses in the Penn 
Yan area have been able to expand, either 
increasing in size or making capital 
improvements to their businesses, to take 
advantage of the additional opportunities the 
tourists bring to the area. The new and 
expanded businesses create new jobs and 
bring in additional sales tax revenue, helping 
to stimulate the local economy. 
 
Agricultural Impacts of Farmers’ 
Markets 
Farmers’ markets are important venues for 
small- and mid- scale family farmers to sell 
their products. Having direct access to 
consumers and selling at retail level pricing 
provides farmers with a higher profit margin 
than more traditional marketing outlets. In 
fact, in some cases, these family farms are 
too small to fit into those traditional 
marketing outlets, producing insufficient 
quantities to be a part of the supply chain. 

Instead the retail farmers’ market offers the 
farmers increased profit margins for their 
farm products, leading to increased 
profitability resulting in sustainable farms. 
Sales and profits from Greenmarket, a 
system of 58 farmers markets in New York 
City run by the Council on the Environment 
of New York City, supports farmers owning 
or leasing 27,355 acres of farmland. A 1982 
study by Sullebarger reported Greenmarket 
farmers’ incomes rose by over 230% by 
participating in the Greenmarket program. 
As a direct result of the profits generated 
from Greenmarket sales, by 2005, this 
program is responsible for seeing 1277 acres 
placed in permanent farmland protection.  
 
Farmers’ markets provide opportunities for 
family farmers. The low cost of start-up for 
small scale farming for farmers’ market 
sales makes entry into agriculture more 
affordable. Smaller equipment needs, 
smaller acreage needs and less labor needs 
are all characteristic of farmers’ market 
farmers as opposed to farms reliant upon 
wholesale channels for marketing their farm 
products, keeping cost of entry for new 
farms low. In 1997, the average farmer in 
the Ithaca Farmers’ Market harvested from 
19 acres. Of the Ithaca Farmers’ Market 
farmers, 25% say their farm business would 
be substantially smaller without the farmers’ 
market, while 35% say their farms would  
not exist at all if not for the farmers’ market. 
The same is true for farmers participating in 
New York City’s Greenmarkets. In a survey 
conducted in 2004, over 80% of the farmers 
polled indicated that they would not be in 
business without the sales generated through 
farmers’ markets. 
 
While productive farmland in New York 
State is in decline, farmers’ markets are 
partly responsible for the increase in small-
scale farms. In Monroe County, the number 
of large farms is in decline. However, 
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Cornell Cooperative Extension of Monroe 
County reports that the number of small, 
specialty farms of less than 10 acres is 
increasing due to the opportunities available 
at local farmers’ markets. Other areas of the 
state are also experiencing similar 
occurrences, small-scale farms are 
increasing while larger farms are on the 
decline. 
 
 
 
 
 
 
 
 
 
 
 
 
New York City’s Greenmarket, together 
with Cornell Cooperative Extension, 
supports a New Farmer Development 
Program. This program provides on farm 
education, business and marketing training, 
technical assistance and access to farmland 
to immigrant farmers. The goal of the 
project is to connect immigrant farmers with 
NYS opportunities in agriculture, preserving 
farmland and creating new farmers to 
support the Greenmarket system.  
 
Opportunities at farmers markets are 
available for existing farmers as well. 
Access to a steady customer base allows 
farmers to test market new products, 
whether they are value-added products that 
are test marketed prior to major financial 
investments, or introduction of new ethnic 
vegetables. Farmers’ markets provide instant 
feedback to growers and producers that help 
to steer product decisions based on 
consumer response. 
 

Opportunities at farmers markets are 
available for existing small- and mid- scale 
farms as well. Access to a steady customer 
base allows farmers to test market new 
products, whether they are value-added 
products that are test marketed prior to 
major financial investments, or introduction 
of new ethnic vegetables. Farmers’ markets 
provide instant feedback to growers and 
producers that help steer product decisions 
based on consumer response. This rapid-
feedback mechanism can alert the entire 
farming community in an area to emerging 
trends in consumer preferences. It was 
certainly farmers’ market farmers who first 
noticed the consumer interest in organic 
farm products; now, many of their 
wholesale-farmer neighbors are also reaping 
a certified-organic premium on at least some 
of their crops. 
 
Farmers markets allow farmers to grow their 
businesses in a controlled manner. Part-time 
farmers, relying on off-farm income, are 
able to maintain the off-farm employment as 
they develop their farm product line, their 
customer base and increase their sales and 
profits. They can grow at their own speed 
and choose to become full time as their 
business expands sufficiently to support the 
loss of the off-farm employment, 
minimizing reliance on debt. Farmers’ 
markets also allow farmers to promote their 
farm businesses to consumers. Those with 
on-farm stands, agri-tourism operations or 
pick-your-own crops often use farmers’ 
markets as a vehicle for drawing customers 
to their home farm operations.  
 
Health Benefits of Farmers’ 
Markets 
Health and nutrition experts say diets should 
contain more fruits and vegetables and there 
seems to be agreement that local foods, that 
are fresh picked and haven’t traveled long 
distances, are high in nutritional value. This 
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is a distinct advantage that farmers’ markets 
offer consumers. Local farmers, producing 
local foods, picked fresh daily, are offered at 
local farmers’ markets. The prices are 
reasonably competitive with other outlets of 
fresh foods, but the variety, the freshness 
and the peak of flavor of produce at farmers’ 
markets is incomparable and available to 
consumers of every economic and social 
strata. The appeal of the fresh produce 
available at farmers’ markets, and the whole 
experience of shopping there, encourages 
people to include more fresh fruits and 
vegetables in their diets, to the benefit of 
their entire family’s health. 
 
There are a number of low income nutrition 
programs established for farmers markets to 
ensure accessibility to fresh local foods for 
all income levels. The Farmers’ Market 
Nutrition 
Program 
(FMNP) 
provides an 
annual benefit 
to low income 
WIC families 
and low 
income 
seniors that is 
only valid at 
farmers 
markets and can only be spent on fresh fruits 
and vegetables from bona fide farmers. This 
program provides an element of nutrition 
education, dietary guidance, as well as 
access to fresh, local and nutritious foods 
available at farmers’ markets across the 
state. The East New York Farmers’ Market 
in Brooklyn reports that 80% of sales in the 
market are made with FMNP coupons, 
effectively serving a low income population 
with fresh, locally grown produce. In 2000, 
farmers in the Greenmarket system in NYC 
redeemed over $800,000 in both WIC and 
Senior FMNP coupons at the end of the 

season, not only capturing sales and profits 
for their farms, but providing access to fresh 
produce to a population with very limited 
access to fresh foods through typical outlets 
such as grocery stores and produce markets, 
which are scarce in inner-city locations. 
Grocery and produce marts in inner-city 
locations may also carry only poor-quality, 
less-than-fresh produce, when produce is 
available at all. Operating in every county in 
New York, 900 farmers in 330 farmers’ 
markets across the state redeemed $6.7 
million in FMNP coupons providing fresh 
nutritious local fruits and vegetables to 
292,391 WIC families and 89,238 low 
income senior citizens.  
 
In addition to the FMNP program, a 
Farmers’ Market Wireless EBT program 
provides a handheld wireless terminal to 

farmers 
markets for 

the 
acceptance 

and 
processing 

of electronic 
food stamp 

benefits. 
The program 
allows for 
markets to 

become authorized by USDA FNS and act 
as agents for all farmers and vendors in the 
market. This gives food stamp clients access 
to all food sellers in the market with their 
EBT benefits. Another program, developed 
by the Bronx District Public Health Office, 
provides coupon incentives for low income 
residents in their catchment areas to attend 
nutrition education, health and exercise 
programs. These coupons are then used to 
purchase fresh fruits and vegetables from 
farmers at local farmers’ markets. The 
program not only makes foods at farmers 
markets accessible, but also helps customers 
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to more directly make the connection 
between health and nutrition and fresh, local 
foods. 
 
Farmers’ markets are also involved in 
providing fresh foods on a charitable basis. 
After the attacks on the World Trade Center 
on September 11th, Greenmarket collected 
food from their farmers and delivered it to 
rescue and recovery workers at Ground 
Zero. Greenmarket farmers also donate 
about 500,000 pounds of food to City 
Harvest and other hunger relief 
organizations each year. Food banks and 
pantries regularly attend farmers markets 
across the state where they receive donations 
of leftover produce at the end of the market 
day. The Capital District Community 
Gardens program collects donations from 
both vendors and consumers at the Troy 
Waterfront Farmers’ Market. Each week’s 
donations of farm fresh produce are 
distributed to four local homeless and 
domestic violence shelters with any 
remaining donations going to the Regional 
Food Bank of NE NY. 
 
Nutrition education is an important factor at 
farmers markets. Teaching families and 
children to change their dietary habits to 
include more fresh fruits and vegetables, as 
well as other local foods and to prepare fresh 
foods with simple and delicious recipes is 
important to sustaining and growing market 
customer bases, as well as nurturing a 
healthy population. Cornell Cooperative 
Extension Nutrition educators are often 
found in farmers’ markets doing cooking 
demonstrations and providing nutrition 
education materials. Other nonprofits are 
invited to markets, as well, to provide health 
and nutrition education and to help 
customers to make healthy choices and learn 
more about fresh local foods. Programs like 
The School Food Plus Initiative teaches 
children about healthy food choices in 

school cafeterias and classrooms and 
emphasizes the value of local foods. These 
programs tie in with local farmers markets 
in providing families with access to the fresh 
foods they are beginning to experience. The 
Rochester Public Market has a group of 
volunteer docents who annually provide 
market tours for over 3000 school and other 
groups. They have also developed a teacher 
guide, which includes pre and post visit 
activities. 
 
Finally, farmers markets are the perfect 
vehicle to satisfy the growing demand for 
fresh locally produced food.. With the 
growing concern over food borne illnesses, 
consumers are looking toward local as a way 
to ensure a safer food supply. By purchasing 
foods at farmers’ markets, consumers have 
the opportunity to meet the producers. They 
can question production practices, post 
harvest handling and preparation techniques, 
while developing a sense of comfort in both 
the producer and in the foods they will be 
feeding their families.  In a recent survey 
done by City Harvest, 80% of residents in 
the South Bronx wanted a farmers’ markets 
as their first choice for food accessibility in 
their neighborhood. In response, several 
market programs, including the South Bronx 
CSA Farmers' Market have opened to help 
meet demand. Markets in other communities 
are drawing large crowds and satisfying 
demands for fresh, local foods. Greenmarket 
reaches over 250,000 customers every week 
in peak season, while over 100 chefs from 
local restaurants purchase ingredients direct 
from Greenmarket farmers each week. The 
CNY Regional Market in Syracuse reports 
over 15,000 customers each Saturday during 
peak season, while the Rochester Public 
Market draws 25,000 to 40,000 customers 
each Saturday during the height of the 
growing season. The numbers of customers 
drawn to farmers markets all across the state 



 7 

continues to grow each year as demand for 
locally grown fresh food continues to rise. 
 
Community Benefits of Farmers’ 
Markets 
Perhaps one of the most significant impacts 
a market can have is strengthening the social 
fabric of the community. A farmers’ market 
has the effect of bringing a community 
together, creating a vibrant public space, 
building community pride and spirit. In fact, 
in many surveys market shoppers cite the 
“experience” as being a primary factor in 
their decision to shop at a farmers’ market. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Because of their ability to bring together a 
diverse cross-section of the community, 
farmers’ markets are sought out by people of 
all ages, economic and social strata. Senior 
housing authorities and nutrition centers 
provide bus services to farmers markets to 
allow their residents and members to enjoy 
the availability of fresh local foods, but to 
also experience this cornucopia of the 
community, enjoying the fresh air, the 
interactions with their neighbors and the 
camaraderie of being a part of the social 
makeup of the community. And it’s not just 
seniors, markets often provide the one place 
in the community where people from all 
social strata, cultures and ethnicities can 
interact. Child care providers from the 
neighborhood can often be observed 

wheeling or walking groups of curious 
youngsters through the market. All types of 
people enjoy the food, fun and atmosphere 
of farmers’ markets. The Oswego Farmers’ 
Market was voted the 2006 Readers Choice 
Award by the Palladium Times as the “Best 
Place to Meet Your Friends” in Oswego and 
the Rochester Public Market is often cited as 
the “most diverse” place in western New 
York. On a recent Saturday a survey of 
about 150 shoppers, over 40 named a 
language other than English as their native 
tongue with 29 different languages 
represented. 
 
This community value of a farmers’ market 
is highly recognized by politicians. They 
realize that the numbers and diversity of 
folks attend farmers’ markets provide a 
ready-made cross-section of the voters and 
thus make the market a perfect place to 
“meet and greet” the public every year at 
election time. Most community farmers’ 
markets can be sure of visits from local 
politicians each year. But even state level 
and federal level politicians have been 
known to use farmers’ markets as an 
important stop on the campaign trail. The 
Central New York Regional Market has seen 
Senator Charles Schummer, Governor 
George Pataki, and Congressman Jim Walsh 
all campaigning at the market. Congressman 
Maurice Hinchey has made the Saugerties 
Farmers Market a frequent stop for 
campaigning and agriculture-related press 
events. USDA Undersecretary Bost has 
made visits to farmers’ markets for press 
events a regular occurrence at the Rochester 
Public Market and at several Greenmarket 
sites in New York City. Over the years the 
Rochester Public Market has also welcomed 
both Bill and Hillary Clinton, Bobby 
Kennedy and Nelson Rockefeller amongst 
others. 
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Non-profit organizations understand the 
value of farmers’ markets in reaching out to 
their target audiences. Most farmers’ 
markets across the state allow non-profits to 
participate on a periodic basis to publicize 
their services, distribute their educational 
materials or to do fundraising. They may sell 
raffle tickets, tickets to a fundraising event 
or solicit donations. Some of the most 
successful fundraisers are special events in 
the market, such as a chicken barbecue or 
strawberry festival. Family events draw 
customers in and the food is fresh, local, 
prepared at the market… and irresistible. 
The Rochester Public Market annually hosts 
a tasting event with FOODLINK, the local 
food pantry that raises over $50,000 to help 
fight community hunger. Customers enjoy 
the festivities, farmers benefit from the 
added customer traffic and the event 
introduces new shoppers to the market 
experience. 
 
Creating vibrant public spaces, giving 
communities something to take pride in, 
bringing diverse segments of the community 
together to enjoy food (a basic part of life), 
farmers’ markets can actually help a 
community reclaim a park or street that has 
become overrun with crime. Through the 
activity of a market, the positive energy of 
the market vendors and the support of 
weekly shoppers, undesirable activity is 
discouraged. Drug dealing, crime are 
deterred by the crowds drawn to the market 
and the positive attention from the 
community to the area. Union Square in 
New York City is a prime example of a 
market’s assistance in reclaiming a park that 
had been taken over by drug activity, 
prostitution and crime. When the market 
opened in 1976 on the outskirts of the park, 
people were skeptical that the market could 
survive. Instead, the market flourished and 
the criminal activity could not survive with 
the competition. With the farmers’ market 

influence, the city cleaned the park up and 
today, Union Square is host to high end 
shops, restaurants and the largest farmers’ 
market in New York City, run by 
Greenmarket. 
 
Creating a local food system has been a 
critical issue in the minds of many 
community leaders. Farmers markets can 
play a vital role in local food systems. In 
Rochester, the farmers’ market represented 
one third of food sales within a one mile 
radius of the market in 1995. This was a 
total of $38 million, including $8 million by 
wholesale food operations adjacent to the 
Rochester Public Market. Many other 
communities, although the dollar figures are 
unavailable, also count on a community 
farmers’ market to supply local foods to 
their residents in the absence of 
supermarkets in the community. Warwick, 
for example, lacks a large supermarket in the 
community and hosts a very successful 
farmers’ market every Sunday. The market 
attracts over 1500 people each week, 
purchasing local foods from 20 farmers. In 
Speculator, the local grocer is small and 
produce is not readily available. A farmers’ 
market was established in 2004 to supply 
fresh local foods to the residents and visitors 
to the Adirondacks community. The market 
was an instant success and has grown in size 
each year. The East New York Farmers’ 
Market in Brooklyn, along with many other 
community markets throughout New York 
City’s five borroughs, serves a low income 
population with limited access to fresh 
foods, that aren’t of inferior quality and 
overpriced. 
 
Farmers’ markets are often places to engage 
the community. They can be training 
grounds for health and nutrition education. 
But they can also be centerpoints for broader 
programs that connect community residents 
to food and agriculture. Jubilee Homes in 
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Syracuse promotes youth entrepreneurship 
through participation in farmers’ markets. 
Summer job programs train youths, aged 14 
and up, to select fresh foods from farmers, 
learn to price, display and market the 
products through farmers’ markets where 
they develop salesmanship skills, as well as 
gain valuable skills, experiences and 
confidence to serve them in their adult 
working and community life. Added Value, 
Just Food and East New York Farms in New 
York City teach agriculture to youth through 
urban gardening programs. The foods 
produced through the gardens are offered to 
the community through adjacent farmers’ 
markets, teaching the youth marketing skills, 
along with agricultural skills. The programs 
have been successful at both providing a 
local food supply in otherwise food insecure 
neighborhoods, and also in helping 
youngsters to learn skills and gain 
experiences and confidences that will guide 
them toward a productive adult career. 
 
Other markets have also developed 
programs that engage their community. For 
example, the Barryville Farmers’ Market has 
developed a prison project. The market 
supplies the prison population with seeds for 
the inmates to plant. The seedlings are then 
sold to farmers and gardeners to use to grow 
food to supply the Barryville Farmers’ 
Market. It’s a win-win for the community 
and the farmers’ market. 
 
 
 
 
 
 
 
 
 
 
 
 

Furthermore, farmers’ markets are typically  
seasonal events, occurring on a weekly 
basis. This provides an opportunity for the 
market facilities to be utilized for other 
purposes. Many communities host special 
events for their residents under market 
pavilions and on market grounds; such as 
musical entertainment, health fairs, cultural 
events or other community-spirited events 
and activities. The Taste of Syracuse, a 
regional cuisine festival, utilized the market 
sheds and facilities of the Central New York 
Regional Market for an annual three-day 
food festival. The market facilities of the 
Rochester Public Market are also well used 
for community events during off-market 
days, including Savor Rochester – Festival 
of Food, Artist’s Row Art Fair, and an 
annual Spanish International Festival. 
 
Even without permanent market facilities, 
the market grounds are temporary uses that 
leave the space free for other community 
activities. Lowville and Watertown host 
farmers’ markets at their county fairgrounds. 
This offers an additional use for the space 
during non-fair weeks and provides 
visibility to the fairgrounds to market 
shoppers, inviting them to visit the fair while 
it is in session. Parks offer excellent 
opportunities for farmers’ markets. The 
appeal of a farmers’ market draws customers 
to the park and creates a more active park 
environment that carries over to non-market 
days, encouraging the community to host 
additional events in the park and creating a 
community spirit about the park that will 
drive more residents to visit the events being 
held within it. 
 
Conclusion 
Farmers’ markets play a significant role in 
community development all across New 
York State. Their economic role in 
community revitalization is well 
documented in studies, as well as 
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anecdotally. The large numbers of customers 
drawn to farmers’ markets helps to create 
new business start-ups and incubates 
businesses that spin off into the community. 
Existing businesses benefit from the traffic 
generated by a farmers’ market, increasing 
their sales potential on market days and 
experiencing growth along with the growth 
of the farmers’ market. The result is the 
creation of a renewed business district, new 
jobs and an increase in the community’s tax 
base. 
 
Agriculture benefits from farmers’ markets. 
Small family farms are given an outlet to 
sell their farm products at a retail price 
structure. The higher profit margins of retail 
sales provide sustainability to their farms, 
keeping them economically viable and 
actively farming, preserving farmland for 
this generation and potentially future 
generations as well. The low start-up cost 
for a farmers’ market make it possible for 
new entries into agriculture, helping to stem 
the trend of losing farms to development. 
 
The community benefits in many ways, as 
well. Farmers’ markets provide access to 
fresh, nutritious local foods to people of all 
income and social strata. Nutrition programs 
provide assistance to low income families 
and senior citizens to help in the purchase of 
fresh foods at farmers’ markets, providing 
them with coupons, EBT accessibility, 
incentives and health and nutrition education 
to add fresh foods to their diets. The 
availability of fresh local foods at farmers’ 
markets also provides food security to 
communities that may otherwise have little 
or no access to fresh foods. In addition to 
having access, local foods help to assure 
consumers of the safety of their food choices 
when they get to know the producers of their 
foods, learn of the production methods and 
the conditions under which the food is 
handled and marketed. 

Farmers’ markets enhance the community’s 
social, as well as physical, health. Farmers’ 
markets are often the centerpiece of 
programs that engage the community in food 
and agriculture programs, such as urban 
agriculture programs and youth 
entreprenuership programs. Farmers’ 
markets provide a stable venue to which a 
community can add seasonal or one-time 
community events, such as music, activities 
for children, or dramatic pageants, in 
addition to providing a stable venue for 
individuals and their friends to come 
together for fun and socializing. In an age of 
diminishing social connectedness, “meet me 
at the farmers’ market” represents a trend 
back toward strengthening bonds between 
people in a neighborhood, and gives those 
who may have limited opportunities to 
socialize a regular opportunity to enjoy a 
positive bond with their neighbors. In being 
welcoming to all in the community, farmers’ 
markets also allow for a peaceful, yet 
dynamic and bustling, coming-together of 
the diverse elements of a community, 
reminding all participants of the many 
varied individuals who share the place that 
they live. Caught up in our own worlds, we 
all sometimes need visual reminders that not 
all the people in our community think, act, 
look, or speak the same way we do – and 
farmers’ markets provide that reminder, 
along with the opportunity to sample and 
taste some of the foods that our neighbors 
enjoy, but that are still unfamiliar to us. 
 
With the many benefits that farmers’ 
markets bring to their host communities, it is 
no small wonder that there are currently 
over 350 farmers’ markets in New York 
State. That number continues to grow each 
year, as more communities learn of the value 
of farmers’ markets to community 
development. To learn more about farmers’ 
markets, visit the Farmers’ Market 
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Federation of New York website at 
www.nyfarmersmarket.com. 
 
Farmers’ Market Federation of New York, November 
2006, funded by Project for Public Spaces with 
funding from W. K. Kellogg Foundation. 
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